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eWareness names Hernandez
director of creative services.

eWareness, Inc., a Florida-
based Web communications
company with more than 10
years experience in search-en-
gine marketing services, an-
nounced the hiring of Mike Her-

-nandez to the newly created posi-

tion of director of creative serv-
RS

Hernandez will be responsible
for helping lead the creative ef-
forts for eWareness’ clients, as
well as interna Imarketing re-

quirements.
Hernandez brings to eWare-

_ness extensive concept, design

and project-management experi-
ence in all areas of digital anima-
tion, high-tech advertising, cor-
porateidentity and photography.

For more than two decades,
Hernandez has overseen all lev-
els of creative direction for vari-
ous advertising agencies, corpor-
ations and government agencies
in Puerto Rico.

Most recently, he worked as
the art director for the Puerto Ri-
can Telephone Co.in San Juan.

Hernandez also has held high-
level positions for major Puerto
Rican advertising agencies, .
working with such large accounts
as Coca Cola, J.C. Penney, Sears
and General Motors. :

He has created numerous cam-
paigns for the Education Depart-
ment, Justice Department and
other governmentagenciesin San
Juan.
~ Hernandez holds a degree in
design and graphic arts from Car-
olina Regional College at the Uni-
versity of Puerto Rico.

He also is an accomplished art-
ist whose paintings hang in many
established galleries and muse-
ums in the United States and the
Caribbean.

Brian St.Ours, eWareness’
president, said, “eWareness is a
growing Web communications
company built on over a decade
of Web marketing experience.
Demand for our unique brand of
web communications services
has established a need for tal-
ented individuals to help us grow.

“Hiring Mr. Hernandez to
oversee eWareness’ creative
services is a crucial next step to-
ward meetmgthe demands of our
growing list of international ch-
ents.”

eWareness Inc. is a Web com-
munications company specializ- |

ing in combining Web-based
marketing, Web- based advertis-
ing and Web-based public rela-

' tions services in order to help cli-

ents increase online traffic.



